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Applicant states that when a user entity 52 links to a billing entity 56 to present a detailed 
bill Applicant argues that the billing entity presents a detailed bill and not a new page that 
incorporates the user-specific data and that identifies the hosting entity. Examiner likes to point 
out that the detailed bill is a new page which includes user specific data and that identifies the 
hosting entity. The difference is whether the new page is presented, to the particular user, at the 
third party's network site (biller's site) that incorporates the user-specific data and that identifies 
the hosting entity (the banking entity), or at the hosting entity. 

Applicant's invention as disclosed in the specification is as follows: 

[0008] This invention concerns a system and method for enabling a financial institution, 
such as a bank, to present a group of financial services to its customers via a Web site, even 
though the financial institution may not in fact host some of the financial data that it 
represents on its Web site to its customers. In providing the services, including those 
supported by a third party provider, the financial institution would like to offer the data as if 
it alone were serving the data to the customer. Accordingly, the financial institution 
contracts with the third party to integrate its resources with the financial institution 's Web 
site offerings. 

[0009] According to one aspect of this invention, the financial institution has a Web server 
to support its Web site. The server presents a home page that allows its customers to select 
different services, such as examining a checking or savings account balance, or conducting a 
funds transfer. These services are supported locally at the financial institution 's Web site. 
The home page also offers, however, an option to view customer-specific data, such as the 
customer's personal billing statements that are collected from a variety of different billers 
(e.g., phone bill, gas bill, cable TV bill, etc.). The customer-specific data is located at the 
third party provider, which is independent from the financial institution. 

[0010] The third party also has a server that supports its own Web site. The server stores the 
customer-specific data offered by the financial institution and can provide that data to a 
customer of the financial institution any time the customer accesses the third party's Web 
site. The same data is also made available to the customer through the financial institution's 
Web site. When the customer is logged onto the financial institution 's Web site, the 
financial institution would like to offer this same data without having the customer feel like 
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he/she has left the financial institution 's Web site to access the third party's Web site. 
Accordingly, when the customer activates the option on the financial institution 's home page 
for viewing the customer-specific data, the financial institution 's Web server links to the 
third party's server to access the customer-specific data without exposing this transfer to the 
customer. 

[001 1] There are many different degrees of integration between the financial institution's 
server and the third party's server. According to one implementation for a low level of 
integration, the financial institution's server hands off the customer to the third party's server 
by addressing the third party's site URL (universal resource locator). The financial 
institution 's server sends along its own identity, some branding indicia (e.g., logo, 
background, color), and a customer ID. The third party 's server uses the customer ID to 
retrieve the data belonging to the customer. The third party's server then employs the bank's 
ID and branding indicia to present the data in a Web page that is formatted, branded, and 
styled to resemble the financial institution 's own Web pages. In this manner, the data is 
presented in such a way that the customer is led to believe that the financial institution is still 
sponsoring the customer-specific data rather than the third party. 

Ganesan failed to teach that when the user links to the third party (biller) the financial 
institution (host) server sending along its own identity and some branding indicia which the third 
party server employs the banks ID and branding indicia to present the data in a Web page that is 
formatted, branded and styled to resemble the financial institution's own Web pages. 



Tobin (same as applicant's branding) teaches when browsing a Web sites which is a Web 
server, the URL of the Web server appears rather than the URL of the of the pointing Web site, 
which clearly indicates that the consumer will be dealing with a different Internet site, possibly 
an Internet site the consumer is unfamiliar with (see col. 5 lines 30-45). Further Tobin teaches to 
resolve the problem of dynamic customization of Internet sites participating in the PC Flowers & 
Gifts program of marketing services, PC Flowers & Gifts has completely redesigned its Web site 
pages to be extremely user friendly and its hypertext links to be configured in a database format. 
The data format of hypertext links enables development of "private label" and "co-branding 
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floral and gift services that can be customized for many of the major web sites and Internet and 
online services. Tobin further teaches for example if a consumer were to visit one of the private 
label floral and gift services home page of the Internet site "Homearts", all the graphics and 
product categories on each of the PC Flowers & Gifts Web site pages , available through a 
hypertext link from a Homearts Web site, are fully customized in graphic and content format to 
reflect only the Homearts brand name (see col. 5 line 18 to col. 6 line 19). Tobin as another 
example teaches all graphics and product categories on each of the PC Flowers &Gifts Web site 
pages, available through a hypertext link from a Path-finder Web site are partially customized in 
graphic and content format to reflect both the PC Flowers & Gifts and Pathfinder brand names. . . 
so as to take advantage of the consumer's familiarity with the participants Internet site. Tobin 
further teaches referring to Fig. 11, the home page image map 1 1001 herein is a grouping of the 
hypertext links 108-1 12, which point to Web site pages that are dynamically created to reflect 
preferences of the marketing partner, which in this instance is Pathfinder. .. Accordingly, all the 
server Web site pages accessed through the home page image map 1101 (same as applicant's 
billers) lead to PC Flowers & Gifts Web site pages that have been customized with graphic, text, 
or navigational features according to Pathfinder's preferences; for example the header 1 1 16 is 
customized to include the Pathfinder brand 1116' (same as applicant's Bank name and logo) and 
the navigational features 1 102 of the Pathfinder Internet site are retained and such a co-branding 
of Web site pages takes advantage of the client's existing relationship and familiarity with the 
marketing partner, Pathfinder, (see 9 lines 5-50). 

Therefore Tobin teaches when a user clicks on a link of a host web site, the third party 
(any hypertext link from the host) uses the identity and branding indicia of the host and presents 
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to the user Web page that is formatted, branded, and styled to resemble the Host's own Web 
pages. Tobin clearly teaches the branding or co-branding of Web site pages. 



